Designation			: Product Manager
Location			: Bengaluru
Role				: Full time
Experience			: 6+ Years of PMT experience (Sales experience would be plus)
Industry			: Pharmaceutical Company
Portfolio			: Gynae Portfolio /CP/ENT/Ortho Cons. Phy. Portfolio brands
Education Qualification	: Graduate in Science / Pharmacy (Preferably B Pharma), 
                                                   MBA would be a plus.

Skills Required:
· Brand management skills throughout the life cycle of brands.
· Strong understanding of pharmaceutical market dynamics
· Strategic planning and execution capabilities.
· Good communication skills (oral and written).
· Ability to analyze data and derive insights.
· Scientific knowledge.
· Leadership and Good interpersonal skills.
· Ability to unlearn and relearn.
· Presentation skills.
· New product launch experience.
Job Responsibilities in Brief:
· Effective Brand Strategies: Responsible for the formulation of SMART brand strategies (Specific, Measurable, Achievable, Realistic, and Time-bound) for the assigned brand portfolio and implementation of the planned activities to meet brand objectives.
· Quality Print Inputs: Ensure the quality and standard of marketing collaterals for assigned brands.
· Market Intelligence: Responsible for gathering market intelligence for Pharmed products and sharing it with the team.
· New Product Identification: Identify new formulations with the potential to achieve a minimum turnover of ₹5 crore within 2 years.
· Conduct of Strategy Meetings & Participation in SDM: Actively participate in strategy meetings, product launch meetings, and SDM, and ensure alignment with overall corporate objectives for these meetings.
· Regular Support to Field: Continuously and actively support the field force in activities and campaigns. Support the field force with SDM slides and detailing guidelines/tutorials for effective implementation of strategies.
· Joint Field Work: Plan and carry out JFW in the assigned regions for at least 5 days a month. Test marketing input communications by discussing them with doctors and provide effective feedback on the inputs. Gather key market insights through doctors as well as retail surveys.
· Conference/CME Participation: Participate in National, Zonal, and State conferences as well as CMEs as per corporate requirements.
· Growth in IQVIA / AWACS / SMSRC / CMARC: Ensure growth in Market Share and Rx Share/Rx Base in market data through effective brand strategies and implementation.
· Allied Operational Activities: Ensure timely dispatch of monthly and weekly inputs. Prevent the expiry of PS, regularly liquidate old BRs, and ensure smooth dispatches to avoid overstocking in the warehouse.
• Confidentiality: Be responsible for and committed to maintaining confidentiality to ensure corporate growth.
